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NN We Deliver Multimedia Solutions

For nearly 150 years the
Orlando Sentinel has been
the leading credible news,

information and advertising
source for our communities.
We have the resources &
scale to reach your desired
audience - anyone,
anytime, anywhere.




[TriIBUNEl COMPANY PROFILE

Tribune Publishing provides high-quality journalism that informs, inspires and engages our
local communities. Our brands create and distribute content across our media portfolio,
offering integrated marketing, media and business services to consumers and advertisers.

TRUSTED BRANDS

New York

Orlando Sentinel

Pennsylvania ' — ——  MEDIA GROUP

Orlando, FL

REACH SunSentinel

MEDIA GROUP

7 Markets Ft. Lauderdale, Fl

8 Local Media Publishers (Chi (T ib
7.2 Milion Readers Weekly hicago (ribune

11.1 Million Unique Visitors/Mo Chicago, IL

THE MORNING CALL

RESOURCES Allentown, PA

DAILY 2 NEWS
New York, NY
adtaxi

Hartford Courant
Hartford, CT
Our award- Our full-service )
winning branded digital marketing Dallgprcss
content studio agency Newport News, VA

, The Vivginian-~-Pilot
Source: Scarborough 2025, R1; Google Analytics, . -

Monthly Average, January - December 2025. N orfolk, VA



https://www.adtaxi.com/?utm_medium=cpc&utm_source=google&utm_campaign=brand&creative=522786489531&keyword=adtaxi&matchtype=e&network=g&device=c&gad_source=1&gclid=Cj0KCQjws-S-BhD2ARIsALssG0btk_LYUCIQKvG1kizH6MMxvI8PPU437bLQHSWqgZB4Z1Lbkni8f2UaApQHEALw_wcB
https://www.studio1847.io/
https://www.nydailynews.com/
https://www.orlandosentinel.com/
https://www.sun-sentinel.com/
https://www.chicagotribune.com/
https://www.mcall.com/
https://www.dailypress.com/
https://www.courant.com/
https://www.pilotonline.com/

CELEBRATING 150 YEARS
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e Orlando Sentinel
M}eeted To See ¢ 150th Anniversary

Click Here to View Our
A ‘l‘h"';\(‘,’l\"}“"m Anniversary Video
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Ready And Waiting
Fair Gates

[C ”urul Hnrulﬂ Memo | gying Open

. Topics include: Tourism Sports Arts/Culture Weather

T s = Education Politics Trqnsporiaion, and much more!
/L = Orlando S ntmel
' 3\ ss Proudly Serving Central Florida

Since 1876



https://youtube.com/shorts/Cxwzgdl-qJw?si=1A3xoGYC-lkjaE2V
https://youtube.com/shorts/Cxwzgdl-qJw?si=1A3xoGYC-lkjaE2V

INEL IS THE 3RD LARGE
2WSPAPER IN FLORID#

Sunday Weekday
(Print + E-Edition) (Print + E-Edition)

107,787 104,768

Tampa Bay Times St. Petersburg

Sun Sentinel Deerfield Beach 81,632 73,844
Orlando Sentinel Orlando 66,303 55,899
Villages Daily Sun The Villages 54,709 54,942
The Palm Beach Post West Palm Beach 'PS%e 17,938
Sarasota Herald-Tribune Sarasota 18,379 16,877
Naples Daily News Naples 8651 | 14,184
Florida Times-Union Jacksonville 11,434 10,037
News-Press Ft. Myers 10,893 9,382
Florida Today Melbourne 9,276 8,146

Source: AAM News Media Statements, 6 Months Ended March 31, 2026 for all newspapers except Tampa Bay Times,
AAM News Media Statement, 6 Months Ended September 30, 2025 Note: Miami Herald is no longer measured by AAM.



COVERING
KEY MARKETS

FLAGLER

MARION

SUMTER

......

BREVARD

--------------------

_| Orlando DMA

- OS Primary Market

H Orlando CBSA

(Metro Orlando)

------
-----

Source: Claritas, 2026. (Population change is from 2020 to 2026); U.S. Census Bureau.

POPULOUS

e 5.1 Million People in the DMA
e  14th Largest DMA in the Country

GROWING

e  4th Fastest Growing DMA in the U.S.
by Total Population Change

Central Florida added 625K+ New
Residents in the Past 6 Yrs.

DIVERSE

e 11th Largest DMA for Hispanics
e  6th Fastest Growing DMA by Total
Hispanic Change




p——— e

Central Florida’s DMA is Larger than 26 States

Home to 10 of the World’s Top Theme Parks

SEwmrgrErEE e vy g

Recognized as the Modeling, Simulation & Training Capital of the World
75 Million Tourists Visit Annually - Rl

#2 Largest Public University in the U.S. (based on enrollment)

7 Pro Sports Teams

#1 Cruise Port in the World

i

Source: Claritas, 2026; World Population Review; Visit Orlando; The Maritime
Executive; Orlando Economic Partnership; Niche.com 2024.



LOCAL
MASS REACH

MORE THAN WEEKLY
READERS IN PRINT/ONLINE

Orlando Sentinel s

@ PLRYIFF
i ICRETS

LOCAL DAILY
NEWSPAPER & NEWS SITE IN
METRO ORLANDO

Can Al be blamed for
Orlando teen’s
suicide? Mother sues

......

............

WEEKLY REACH IN
PRINT/ONLINE IN METRO
ORLANDO

Source: Scarborough 2025, R1.



READERSHIP
GROWTH

ORLANDO SENTINEL READERSHIP
METRO ORLANDO
2024 — 2025 % change
2%

22%

Average Sunday E-Edition Past Week E-Edition  Past Week OrlandoSentinel.com

Source: Scarborough Research 2024 & 2025, Release 1.



WE REACH A QUALIFIED AUDIENCE OF UPSCALE,
EDUCATED ADULTS WITH DISCRETIONARY INCOME

ORLANDO SENTINEL DEMOGRAPHICS
READ IN PRINT OR ONLINE IN THE PAST 7 DAYS

avg. household income median age employed white collar occupations college graduate or more net worth $500,000+
($19,900 Higher Than Mkt. Avg.) (2 Years Younger Than Mkt. Avg.) (Index 119) (Index 127) (Index 148) (Index 114)

10
Source: Scarborough 2025, R1. Base: Orlando DMA.



MULTIMEDIA

INTEGRATED SOLUTIONS

WHAT
The variety and depth of o
media capabilities enables us
fod op more strategic

e s o maximize your

"

A §

DIGITAL

EXTENDED
REACH

CONVERSION
MARKETING

marketing
capabilities

BRANDED
CONTENT

DIGITAL
SERVICES

STREAMING

CONTENT EVENTS

11



INSERTS
HIGH IMPACT
.

- SPECIAL SECTIONS
|~ TARGETING

3 4 : ‘4
Source: Scarborough 2025, R1. D ‘ y nday Readers include e-
Note: Pr\in’r readership includes oa d’Tompo DMAs.
- -

ORLANDO SENTINEL

PRINT READERS

Daily Readers ‘
(includes print & e-edition)

Sunday Readers
(includes print & e-edition)

Orlando Sentinel

| Speaker:
| No quick

 ALONG-HELD DREAM

ow temps set |
across Central Florida |

e vl g et

LOCAL NEWSPAPER IN ORLANDO
N O . ] 141% MORE READERS THAN CLOSEST COMPETITOR

12



INSERTS
INSPIRE
ACTION

OF U.S. ADULTS SAID THAT AN
ADVERTISING CIRCULAR LED

THEM TO

ORLANDO SENTINEL
—SUCH AS MAKING A PURCHASE =

OR VISITING A WEBSITE — IN THE
LAST 30 DAYS

Thursdays & Sundays

Source: AdMall, 2025.



E-EDITION
APPS

ORLANDOSENTINEL.COM EMAIL

ONLINE READERS —

RICH MEDIA
PAID POSTS
SWEEPSTAKES
CONTESTS

TARGETING

GEOGRAPHIC
CONTEXTUAL
' DEMOGRAPHIC
BEHAVIORAL
DAYPARTING

AUDIENCE g

PAGE VIEWS/MO ‘ UNIQUE VISITORS/MO

0 -
Orlando Sentinel

Florida Victorious :
seeks more wins,

dollars and donors for more

Gators

N O . ] LOCAL NEWS SITE IN ORLANDO ", [i

Source: Google Analytics, January-December 2025, Monthly Average: ‘ |
OrlandoSentinel.com only. Does not include Apps, E-edition or GrowthSpotter. ! ‘ 5 ‘




Orlando Sentinel EE

[ -

BEAT THE HEAT - +8y

of tips and money-saving oucH
rebates from OUC, The Actiabie One

BILLBOARD = E g TP p——
100% Share of Voice - - d_a

H See three Fringe Festival holdovers this week =
=
s -

(targeting available)

@-a

g — Orlando Sentinel = =~ &

i Nrws ey Buens  Opien  Betaraement  Rosimend foed A St Wesher  Puisies  Cumuios

WORLD Pn:nlegz' A A AR s o TAKEOVER
i 100% Share of Voice on

o ! el = all units above the scroll
AMERCANBAUET THEATRS povecinzeg e I (+150K impressions)
? DYNAMIC et
3 ADS

o expand outside
2 of the ad unit

i across the screen

1 using animation

' ] (click here for

Mardn 1519 sinly example)

LIGHTHOUSE

Run of Site
(with or without video)

RICH MEDIA P

ON ORLANDOSENTINEL.COM

Stand out on Central Florida's leading local news website.
Take over the homepage, showcase your video, or let us create a

N AMERICAN BAULET THEATRE |5E
=

TaENOING.

dynamic ad that captures attention. Our high-impact ads are designed
l to turn heads and drive results for your business.

March 1519

GET YOUR TICKETS NOW

March15-19  saoald



https://clipcentric.com/user-10/adPreview.phtml?uk=aWdiLyu82792f
https://clipcentric.com/user-10/adPreview.phtml?uk=aWdiLyu82792f

CUSTOM CHANNEL

SPONSORSHIPS Ortando Sentinc

, September 5th 2023 O »
5 RLANDO ] Jewett Orthoped

il Sports | Sigarrn | @ nste P
n

TRENDING: Labor Day in Orlando: Events, thingstodo @ Restaurant Inspections & Toxic Secret: Seminole water specialreport & ? & AskAmy  # Launchschedule

ALIGN YOUR BRAND WITH TRUSTED CONTENT

Connect your brand with the interests and passions of our
readers by aligning with our trusted News, Sports, Travel

and Entertainment content, including:

» Destination Spotlight

» Central Florida Explorer
» Twinkly Lights

+ GrowthSpotter

* Space Channel

» High School Sports

» UCF Knights Channel

» Orlando Soccer

* High School Graduation
* Obituaries

Colorado, Duke surge into the AP
Top 25 after huge upsets; Florida
State climbs into top five

No. 21 Duke and No. 22 Colorado have jumped into the Associated

| SUBSCRIBER ONLY | S

UF’s Billy Napier on Gators’ Florida SEEst e
losing ways: ‘We're going to

fix it’

UCF altering travel routine
for long road trip to Boise
State

SUBSCRIBER ONLY

3 things we learned from
FSU’s blowout win over LSU

Wekiva product Renardo
een hine 0 d eni

16



E-EDITION

LOYAL

MONTHLY MONTHLY
PAGE VIEWS UNIQUE VISITORS

AD AVAILABILITY

PAGE 0: Prominently Positioned, Full Page Digital Ad
That Sits Opposite the Front Page

ROS: Bottom Banner and Reskin Ad Positions

ROADBLOCK: 100% SOV on the First Three Pages

Source: Google Analytics, 2025.

LOCAL

OF PAGE VIEWS ARE

FROM THE CENTRAL FLORIDA DMA,
AND 66% ARE FROM FLORIDA

Orlando Sentinel E-Edition

ENGAGED

MINUTES OF VIEWS ON
SPENT TABLET/DESKTOP

Orlando Sentinel

_SPORTSTUESDAY

J%”Ns ARE
ow
RESULTS AF
0UT No)

>

orida
Hom Xpo
EREEYADMIS SO et SAT 10-6 « SUN 10

enlralFInridaHomeE:xpo.co


http://digitaledition.orlandosentinel.com/html5/desktop/production/default.aspx?pubid=7f2e94da-42a6-42b3-91be-f4782530a2d0#nt=primarynavbar

Connect with a digital audience of engaged readers who have asked to receive updates on topics that interest them
- most. Your message is served in the form of highly visible marquee ads and includes all ad positions in the newsletter.

OrlandoSentinel.com E-Newsletters

DAILY E-NEWSLETTERS (No Boosted emai) TR0 8 VT ARSIy 118115 WEEKLY E-NEWSLETTERS

Theme Park Rangers

Wedne: 4

ORLANDO MORNING REPORT

(Monday - Sunday) New Nature POLITICAL PULSE TRENDING WEEKLY TRAVEL UNRAVELED
Start your day with a quick '\ Exhibit Get the latest updates on political Get a quick-read digest of the stories Get away from it all with vacation
digest of the top Central Florida headlines. ~ |EEEE——"" Now Opent news from Central Florida and across  that were of most interest to Central ideas, trip planning help and
Subscribers: 113,800 the state. Floridians this week. money-saving tips.
Boosted with 100K+ Email Delivery Subscribers: 27,700 - No Boost Boosted with 100K+ Email Delivery
Guide to new parades, shows and rides | Horror
BREAKING NEWS/DON 'T MISS Nights houses | DreamWorks Land 1st look
(Monday - Sunday) Theme parks: Your guide to new parades
Be the first to know, with email alerts on important : .
Be fhe fist fo know. with email dlerts on importary o ot avare s AR THEME PARK RANGERS GO FOR LAUNCH THE HEALTH REPORT
9 Subscrib }'218 400 : The latest happenings at Disney, Fix your telescope on all space-related Staying healthy means being
UBELEEE ‘ Universal Orlando, SeaWorld and news, from rocket launches to informed - readers get a weekly
s : other Cenfral Florida attractions. space-industry advancements. update on health news in Florida.
hs. Boosted with 100K+ Email Delivery Boosted with 100K+ Email Delivery Boosted with 100K+ Email Delivery
1-°||s e
SENTINEL SPORTS FINAL Wins100In 107 | /2@
(Monday - Sunday) G Yo TR T
Every morning, get the late sports scores and
stories from the night before.
subscribers: 3,000 FOODIE FARE THINGS TO DO KNIGHTS WEEKLY
News and reviews for restaurants A look at entertainment and sporting The latest on UCF football,
in Orlando and around events in Orlando and around recruiting,
Central Florida. Central Florida. basketball and more.
EVENING UPDATE

. Boosted with 100K+ Email Delivery Boosted with 100K+ Email Delivery Boosted with 100K+ Email Delivery
(Monday - Sunday) n— 777

Stay up to date on the most important Central | Odan . —

Florida news and information of the day. do Sentl l

| L e

Subscribers: 6,300 Sentinel sport

sl PRIME LIVING OBITUARIES ORLANDE SENTINEL

. Insights on health, wellness, View the week’s obituaries FFASHBACKS B
— . Florida's finance, real estate, fravel & more delivered directly fo Take trips down memory lane in
GROWTHSPOTTER o AL Orthonege ‘ ol G Gk @enel. your inbox. celebration of our 150th anniversary.
(Monday - Friday) The fat( Hospital, “ Boosted with 100K+ Email Delivery Boosted with 100K+ Email Delivery Boosted with 100K+ Email Delivery
By subscription only, covering property

ethics |
his ex-| o
UF’s Billy Napi
S/ 3 Dier on G » : i
L 90NG 10 i | UCF tyagen o0 W8YS: Were

\iatt Gaetz { r0ad trip to Bojse Stat;e{askitr;]g_ travel routine for long OrlO ndO Senhnel E'NeWSIGTTerS h(Jve an
bt his form) FSU's blowout win over Loy, c2Med from average open rate of 33%

acquisition & new development.
Subscribers: 4,700

Subscribers may vary by day & week. Subscribers updated

LSu
Sept 2025.


https://myaccount.orlandosentinel.com/5orlsent/preference?categories=32,33,34,35,36,1

SPONSORED CONTENT

_ enthusiast, Daytona Beach is the place for you

s O C I A I -y ¢ #| By DAYTONA BEACH — Where the Central Florida coast meets the stunning Atlantic Ocean, you'll
. o find 23 miles of sprawling sands known as the “World’s Most Famous Beach.” And while the shoreline
= . g = itself and the nearby Daytona International Speedway may garner...
Native Story Promotion on OrlandoSentinel.com

@ Orlando Sentinel with Daytona Beach Area Convention and Visitors Bureau.

Paid Partnership - March 6 at 11:06AM - @

Orlando Sentinel
PAID POST: Whether you want to relax on the beach, soak in local culture or learn some Florida SERCIORED CONTENY,
history, Daytona Beach has a little something for everyone to enjoy. Whether you're an art enthusiast or a motorcycle enthusiast, Daytona Beach is
. the place for you
-
®®
. Paic Post for DAYTONA BEACH
February 23, 2004 2 S00PM
Advertorial Paid Posts allow you to publish

advertorial content on OrlandoSentinel.com.
We then utilize on-site native integration and
social media to drive a targeted audience to
your article. Highlight your grand opening,
anniversary, special event, company history,
or the features that make your product or
service unique. This story is all about you!

of Central Florida adults
accessed Facebook in the
o past 30 days.
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Where the Central Flze
WWW.ORLANDOSENTINEL.COM/PAID-POST

“Varid's Mos: F:

[PAID POST] Make Daytona Beach your next vacation destination
Where the Central Florida coast meets the stunning Atlantic Ocean, you'll fin...
Source: Scarborough 2025, R1. Orlando DMA adults.

Learn more

Promoted Facebook Post Targeting Your Desired Audience Advertorial Story Published on OrlandoSentinel.com



& GrowthSpotter

| Central Florida Growth Spotter
Moncay, May 8, 2023

GRAND OPENING OF

Ded ot THE HAMMOCK CLUB!
SUNBRIDGE _CLICK HERE

«= GrowthSpotter

LGty OrangeCounty  OwosloCoonty  PoComdy  Seminale Connty  Vadtle Coty

OneEleven Residential eyes multifamily

If you're not happy, we're not happy. 2 A
yun PPy, MIETS 0% SPPY. project near Apopka airport

TRats whry mw e prood 1o offr 3 Satietaction Gusantee

3400-acre Monarch Ranch near 7
‘Wikdwood hits the market

iRAND OPENING OF
{E HAMMOCK CLUB!

CLICK HERE
Ranch near Wildwood

;—f‘?—.:

Source: Google Analytics, January - December 2025. E-ney etfers cribers updated Decg

=

SPOTTER

REACH A PRIME AUDIENCE OF
LOCAL BUSINESS LEADERS

GrowthSpotier.com

GrowthSpotter is subscription-only business
website and e-newsletter focusing on very
early-stage property acquisition, new
development and real estate financing,
covering Greater Orlando. GrowthSpotter has
2,613 subscribers made up of developers,
contractors, architects, engineers, real estate
brokers, CEOs and decision makers.

NEARLY 3,000 suUBSCRIBERS

GROWTHSPOTTER.COM
Average Monthly Traffic

38,100

Page views

E-NEWSLETTER

Monday - Friday
4,700 53%
Open Rate

Subscribers


http://www.growthspotter.com/

ORLANDO SENTINEL TOP WORKPLACES 2026

/\

et
Mpvio Orlando Sentinel

Top Workplaces celebrates

excellent employee 0 C+ Level Executives

1 HR Professionals
0 Community Leaders

engagement in the
workplace. The program ¢ ‘
culminates with a celebratory _ il Wose 500+ ATTENDEES
event that allows your A Y . :
business to meet and mingle
with the best in the area.

OCTOBER 2, 2026

Orlando Sentinel Top Workplaces



https://www.orlandosentinel.com/sponsor-content-article/?prx_t=xgAKAu21zArOgPA&ntv_acpl=1042604&ntv_acsc=0&ntv_avcsc=0&ntv_ot=0&ntv_plt=1042604_17572&ntv_ui=be2ca100-6a21-4cd0-8796-66c21ea617dc&ntv_ht=vACyaAA

THANKAOU

WE LOOK FORWARD TO DELIVERING
RESULTS FOR YOUR BUSINESS

Orlando Sentinel

MEDIA GROUP

R\ &




