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DEDICATED TO OUR
ADVERTISERS" SUCCESS

As your media partner, we are dedicated to
your success in reaching your goals and
delivering your KPIls. We have the resources and
the scale to reach your desired audience -

anyone, anytime, anywhere.

INSIDE

COMPANY OVERVIEW About Us And What We Do

MARKET Our Coverage Area

The Qualified Consumers

AUDIENCE We Deliver

A Wide Array of Multimedia

PRODUCTS Solutions to Reach Your Goals




OUR UNIQUE

POSITION

48M

UV’'s/mo

[TRIBUNE

PUBLISHING

OrlandoSentinel N O. |

Local Media

iT uUD lTO |
. KPI

& ROI Focus

AWARD-WINNING JOURNALISM

Our Pulitzer Prize-winning brands inform, protect,

inspire and engage audiences with 10.1M
readers weekly.

TRUSTED LOCAL CONNECTION

We create and distribute content
connecting consumers and
businesses.

STRATEGIC MARKETING ARM

We develop and execute
comprehensive marketing
programs.

Source: Claritas, 2022; Scarborough 2021, R1. comScore Media Metrics, Monthly Average, July 2020 — June 2021.

LEVERAGING OUR REACH,
QUALITY & SCALE TO DELIVER
BETTER RESULTS

\
Martford Courant

» DAILYsNEWS
THE MORNING CALL

THE BALTIMORE SUN

9 mOrkeTS N \\\\\.\'“ @he Virginian-Pilot
2 out of the fop 3 DMA's SN Dailypress
e Chicago Tribune
__—* Orlando Sentinel
_» SunSentinel

NO. 1 MEDIA COMPANY
IN 6 OF 8 MARKETS




ORLANDO RESIDENTS

Orlando is a large,
educated and tech-
friendly market.

Growing twice as fast as
the national average,
Orlando is an appealing

market full of opportunity.

Source: Claritas, 2022.
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4.5M

PEOPLE IN THE DMA

‘| 8TH

LARGEST DMA

9TH

FASTEST GROWING
DMA IN U.S. BY TOTAL
POPULATION CHANGE

14"

LARGEST DMA FOR HISPANICS -
6™ FASTEST GROWING DMA BY
TOTAL HISPANIC CHANGE
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LOCAL
MASS REACH ol

OVER

LEARN MORS ABOUT SURSCRIPTIONS.

Eeeteei Sy O LOCAL DAILY NEWSPAPER

cat

i == & NEWS SITE IN ORLANDO

3 inexpensive (or
free) tips before
boarding Galactic
Starcruiser

Apopka's
population booms;
long timers worry
about losing
communicy

ORLANDO WEATHER
e,

4 @ digitaledition.orlandosentin: &

e WEEKLY REACH IN
PRINT/ONLINE IN

PRIMARY TRADE AREA

: rights
~= on hold

Public healch, frecdoms collide =

Source: Scarborough 2021, R1. *Primary Trade Area is the Orlando Metro. 5



WE REACH A QUALIFIED AUDIENCE OF UPSCALE,
EDUCATED ADULTS WITH DISCRETIONARY INCOME

ORLANDO SENTINEL DEMOGRAPHICS
READ IN PRINT OR ONLINE IN THE PAST 7 DAYS

avg. household income median age attended college employed white collar occupations household with children
($5,300 Higher Than Mkt. Avg.) (8 Years Younger Than Mkt. Avg.) (Index 121) (Index 117) (Index 128) (Index 118)

Source: Scarborough 2021, R1. Base: Orlando DMA.



MULTMEDIA

INTEGRAGEEI S OLUTIONS \ \ ,

DIGITAL

CONVERSION O & & : EXTENDED
MARKETING 3 g

MARKETING
CAPABILITIES

DIGITAL Pl A BRANDED
SERVICES & CONTENT

g "

MULTI-
CULTURAL

WHAT WE OFFER

The variety and.dépih of our media
capabilitiesenablestusge*develop more
strategic solutions fesAdximize your
investment.




INSERTS SPECIAL SECTIONS ORLANDOQO SENTINEL

DR <N PRINT READERS

Daily Readers ‘ Sunday Readers

COOKING & EATING LAKE SENTINEL SPORTS SUNDAY
Notes from Lake’s primary electiqn ==

\ .
el

N O LOCAL NEWSPAPER IN ORLANDO
o 205% MORE READERS THAN CLOSEST COMPETITOR

Source: Scarborough 2021, R1. Daily and Sunday Readers'include e- ; k. 8
edition. Note: Print readership includes Orlando and Tampa DMAs.



INSERTS: A STEP ABOVE

Puertorriquefio reinventa
la barbacoa en Pig Floyd’s
R et 2
3 = B
e . |- | B S3

con sus

insert zones

ORLANDO SENTINEL TOTAL COVERAGE SELECT COVERAGE EL SENTINEL
Thursdays —65,800 copies Thursdays — 365,000 copies Thursdays — 235,000 copies ‘ Saturdays — 146,000 copies

zip options Sundays - 71,100 copies Non-Subs Key Advertiser ZIPs Hispanic Targeted

7]%Of NEWSPAPER INSERT READERS
ACT ON THE ADVERTISING MESSAGE

TWO-THIRDS OF READERS REMEMBER

ADS FROM NEWSPAPER INSERTS

Source: AAM News Media Statement, March 31, 2021; Coda Ventures Triad Newspaper Ad Effectiveness Service.



ORLANDOSENTINEL.COM

ONLINE READERS

E-EDITION
APPS
EMAIL
NEWSLETTERS
PODCASTS
NEWS SHOW
RICH MEDIA
PAID POSTS
SWEEPSTAKES
CONTESTS

PAGE VIEWS/MO ‘ UNIQUE VISITORS/MO

Orlando Sentinel

CENTRAL FLORIDA NEWS

GEOGRAPHIC
A CONTEXTUAL
DEMOGRAPHIC
BEHAVIORAL
\ DAYPARTING
AUDIENCE

MAKE YOUR MONDAYS
MORE MANAGEABLE.

More toll discounts.

N O ] LOCAL NEWS SITE IN ORLANDO

Source: Google Analytics, January—December 2021, Monthly Average: OrlandoSentinel.com only.
Does not include Apps, E-edition or GrowthSpotter.



MPACT RICH MEDIA

LIGHTHOUSE BILLBOARD DOMINATION

STORY LEVEL HOMEPAGE & SECTION FRONTS HOMEPAGE & SECTION FRONTS

Orlando Sentinel

Orlando Sentinel

CENTRAL FLORIDA NEWS

ngR . T THEMOST |N] T
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AGEABLE. - -
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Legendary actress and singer

¥
5, N
a Doris Dy, the hosey

Doris Day ds
raostreertﬁ;mme?& m Orlando Sentinel

GETSTARTED »

IN AMERICA

Z 027

S S &

YOUR FUTURE
LOOKS BRIGHT

HILTON HILTON

]

Light House Rich Media Billboard Rich Media

With prominent positioning and the ability to This fixed position is an over-sized ad unit that
target, the lighthouse ad is the first thing a can be manually collapsed by the user.

consumer sees on story-level pages. HOME PAGE
AVG. DAILY TRAFFIC

PAGE VIEWS: 25,800

Source: Google Analytics, January — December 2021. UNIQUE VISITORS: 13,800 11



https://www.chicagotribune.com/#adzone=demo/visithagerstown
https://www.chicagotribune.com/#adzone=test/google

CUSTOM CHANNEL

SPONSORSHIPS

ALIGN YOUR BRAND WITH TRUSTED CONTENT

Connect your brand with our audience's passions by
aligning with our trusted News, Sports and Entertainment

content, including:

+ GrowthSpofter soLP Weather

soLP Disney 50™ Anniversary .
» High School Sports .
» Twinkly Lights .

* Video History of Central FL

* Knights All Access Channel
» UCF Football Now .

Space Channel
Destination Spotlight
Central Florida Explorer
Orlando Soccer
Olympics (Winter)

High School Graduation




CLOSE X
TOGETHER, WHO
CAN WE HELP?

PUT MORE
FREEDOM

IN YOUR , P
HANDS. ) _Orlando Sentinel _

E-EDITION

TRUSTED. BALANCED. LOCA

Truck protest ends at key crossing

me, LIRS i
b 3 3

»Santis YO UR NEwW
YOUR NEW DeSantis

Orlando Sentinel E-Edition

LOCAL READERSHIP UP 59% YOY

CAR FROM
HOME.

Delivered direct, from
dealer to driveway,

NISSAN@HOME

‘\“3‘3; & won't back CAR EROM

Discover one of the highest
rated plans in Florida.
Like to learn more? Call or visit a local office. A Freedom Benefits

Consultant can compare your current coverage with Freedom and
show you everything you're entitled to. No obligation to enroll!

HOME.

Delivered direct, from
tealer to driveway.

NISSAN@HOME

%$130.00 $75.00 »$25.00

PART B REFUND INOVER-THE-COUNTER  GROCERY CARD
BACK PER MONTH ITEMS PER MONTH PERMONTH®

©$230.00 [ remvoun

+$0 plan pr

+30 copay 1
with NO MAX of

* Up to $400.00 per year for eyewear

LOYAL
16.0M 9/K

MONTHLY MONTHLY
PAGE VIEWS UNIQUE VISITORS

LOCAL ENGAGED
8] % OF PAGE VIEWS ARE ] 6 74%

FROM THE ORLANDO DMA, AND MINUTES OF VIEWS ON
89% ARE FROM FLORIDA Na=\ TABLET/DESKTOP

Source: Google Analytics, January — December 2021 Monthly Average; Scarborough Research 2021 & 2020; % Growth in Local Readership from 2020 to 2021. 13


http://digitaledition.orlandosentinel.com/html5/desktop/production/default.aspx?pubid=7f2e94da-42a6-42b3-91be-f4782530a2d0#nt=primarynavbar

The Orlando Sentinel is a leader in Central Florida

mobile. Our mobile apps generate over

825,000 PAGE VIEWS MONTHLY

IOS APP

TIME SPENT 2.12 MIN.

/338,900 27,000

PAGE VIEWS/MO UNIQUE VISITORS/MO

ANDROID APP

TIME SPENT 3.42 MIN.

36,100 2,600

PAGE VIEWS/MO UNIQUE VISITORS/MO

Source: Google Analytics, January — December 2021; Scarborough 2021, R1.

MOBILE APPS

1:02 AM

Q Orlando Sentinel

HOMEPAGE 2020 FLORIDA PRIMARY RESULTS  CORONAVIRUS

- 3 DELIVERY FEE

NO SERVICE FEE
NOAA'’s newest hurricane
hunter pilots her way
through record breaking
forecast season

Florida coronayismé deathis nearly
double in a montl¥a@s new cases
continue decline

s Hurricane center tracks 2 tropical waves heading for
Caribbean with rising chance to develop
ation

HOSPITAL

| Gov. DeSantis announces $10 million in hurricane
§ recovery and
v ng the
¥

"B #0SNow PODCAST: Students back in Seminole schools,
i Orange schools weigh options, how to vote safely in

Central Florida

. economy stuck in
plateau as hotels
remain mostly empty,
1-4 traffic stays light

the ‘-b

refuge

PREMIER RESIDENTIAL
TREATMENT FOR PTSD

UNRAVEL THE UNDERLYING TRAUMA

LEARN MORE

ORLANDO WEATHER

Adults who use a mobile device to read a newspaper tend to be

younger & more affluent than average.




Orlando Sentinel

THEME PARK RANGERS

YOUR AD HERE

Disney World sells annual passes again Sept. 8;
park reservations stay

‘Walt Disney World will start selling annual passes for its theme parks
again on Sept. 8. The park reservation system introduced last year is
staying.

000

Vinyl dividers to separate guests and scare actors
inside Universal’s Halloween Horror Nights
houses

Haunted houses at Universal’s Halloween Horror Nights will use clear
vinyl to separate guests and scare actors this year as a precaution against
the transmission of COVID-19, a resort...

E-NEWSLETTERS

Connect with a digital audience of engaged readers who have asked to receive updates on topics that interest
them most. Daily and weekly newsletters are delivered directly to the in-boxes of OrlandoSentinel.com subscribers.
Plus, many of our newsletters are boosted to a targeted audience of non-subscribers to increase your reach. Your
message is served in the form of highly visible marquee ads and includes all ad positions in the newsletter.

OrlandoSentinel.com E-Newsletters

DAILY E-NEWSLETTERS (No Boosted Email)

SENTINEL SPORTS FINAL
(Monday - Sunday)

Every morning, get the late
sports scores and stories from
the night before.
Subscribers: 3,600

ORLANDO MORNING REPORT
(Monday - Sunday)

Start your day with a quick
digest of the top Cenftral Florida
headlines.

Subscribers: 36,700

BREAKING NEWS ALERTS
(Monday - Sunday)

Be the first to know with email
alerts on important
breaking stories.
Subscribers: 37,600

DON'T MISS
(Monday - Sunday)
News stories you don't
want to miss — all in
one place.
Subscribers: 37,600

GROWTHSPOTTER
(Monday - Friday)

By subscription only, covering
property acquisition & new
development.
Subscribers: 1,900

POLITICAL PULSE

Get the latest updates on political news from
Central Florida and across the state.
Subscribers: 2,300
+ Boosted with 100K Email Delivery

THEME PARK RANGERS

The latest happenings at Disney, Universal Orlando,

SeaWorld and other Central Florida attractions.
Subscribers: 13,000
+ Boosted with 100K Email Delivery

TRENDING WEEKLY
Get a quick-read digest of the stories that were
of most interest to Central Floridians this week.
Subscribers: 55,000
No Boosted Email

GO FOR LAUNCH
Fix your telescope on all space-related news, from
rocket launches to space-industry advancements.
Subscribers: 2,500
+ Boosted with 100K Email Delivery

Subscribers are estimates only and vary by day and week. Updated December 2021.

WEEKLY E-NEWSLETTERS

TRAVEL UNRAVELED
Get away from it all with vacation ideas, frip
planning help and money-saving tips.
Subscribers: 3,100
+ Boosted with 100K Email Delivery

THE HEALTH REPORT
Staying healthy means being informed - readers
get a weekly update on health news in Florida.
Subscribers: 3,000
+ Boosted with 100K Email Delivery

15


http://membership.orlandosentinel.com/newsletters

PODCASTS ..o

Connect with a growing audience of podcast listeners. Sponsors receive
a 15-second commercial opportunity pre-show & mid-show, as well as . . B
100% fixed ad units on the podcast page on OrlandoSentinel.com. listened fo a podcast in the past 30 days

an increase of 149% in the past three years.

Central Florida adults

SPONSOR A STUDENT 2
‘GIVE DIGITAL ACCESS @

—— T S Orlando Sentinel
GRIDIRON : _

PODCAST: THEME PARKS RANGERS rresenecty  ue

COLLEGE ORLANDO SENTINEL
GRIDIRON 365 THINGS CONVERSATIONS

ON COLLEGE ON ALL THINGS ON WHAT MAKES
FOOTBALL GATORS CENTRAL FLORIDA TICK

AHIGH SCHOOL WRESTLING PODCAST

UCF WORKING T o RN LS
KNIGHTS THE : ‘

) TALK ) EDGE

PODCAST: Disney World's Top 10 best rides. Where did new Star Wars ride
land and what iconic ride was omitted? (Ep. 29)

&mw

UCF KNIGHTS TALK WORKING THE EDGE THEME PARK RANGERS e R I SupesiienitedinBooe Hig
ON ALL THINGS ON HIGH SCHOOL NEWS ON ORLANDO il . s

including teen later killed in

y &l oecs, 2019 o Parramore
KNIGHTS WRESTLING THEME PARKS

Source: Scarborough Research 2018 & 2021, R1.


https://itunes.apple.com/us/podcast/swamp-things-florida-gators-show/id1277163244
https://itunes.apple.com/us/podcast/working-the-edge-high-school-wrestling-in-florida/id1277193159
http://www.orlandosentinel.com/sports/ucf-knights/ucf-knights-sports-talk/
http://www.orlandosentinel.com/sports/college/college-gridiron-365/podcast/
https://www.orlandosentinel.com/search/podcasts/100-y/ALL/score/1/?
http://www.orlandosentinel.com/news/conversations-podcast/
https://www.orlandosentinel.com/travel/attractions/theme-park-rangers-podcast/

GROWTHSPOTTER
FPPY

2027 2voaieds
GrowthSpotter is subscription-only business website and e-newsletter focusing on very early-stage
property acquisition, new development and real estate financing, covering Greater Orlando. 2021 BEST BUSINESS/
GrowthSpotter has over 2,100 subscribers made up of developers, contractors, architects, FINANCE WEBSITE
engineers, real estate brokers, CEOs and decision makers. GrowthSpotter.com
S GrowthSpotter.
s &= GrowthSpotter e

SUBSCRIBERS UP 27% YOY

GROWTHSPOTTER.COM

Average Monthly Traffic

THAN OUR NEWMODELS
i
Sovereign-Keewin partners keeping busy. in the market for
Fla.

Page views

<= GrowthSpotter
Business Intelligence Report for Friday, April 29 = 2
McCraney planning expansion at Park 27 Distribution Center

n Four Corners
Poi's U S 27 dstribution hub s skated 10 0ot moro Sex ndsinal space

E-NEWSLETTER

Monday - Friday

Developer of Modera Central mixed-use tower to open

subcontractor bidding May 4

What subcontractors need to know to get in on bidding next week for
O e construction of Downiown Orando s next mixed-use tower More]

Subscribers Open Rate ; e i

eeeee

Source: Google Analytics, January — December 2021. E-newsletter subscribers updated December 2021.


http://www.growthspotter.com/

HISPANIC REACH

EL SENTINEL

COPIES/WK ‘ PAGE VIEWS/MO ‘ UNIQUE VISITORS/MO

WEEKLY ON
SATURDAYS

HISPANIC PUBLICATION

Sources: Google Analytics, January-December 2021. 18



CENTRAL
FLORIDIAN

OF THE YEAR

MARCH 9, 2022

IN-PERSON BREAKFAST/ THE MEZZ, DOWTOWN

Celebrating people that have made a
positive impact to our Central Florida
communities. The event features the highly
anticipated announcement of Orlando
Sentinel’s Central Floridian of the Year, and all
finalists are recognized for their outstanding
achievements in print and online.

100+ ATTENDEES
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AUDIENCE SNAPSHOT

» Local Business Leaders
> Professionals & Executives

» Advocacy & Non-Profit Groups

ORLANDO SENTINEL 2022 EVENTS

« | .
- - Celebrating
79N NURSES

MAY 2022

TBD
Honoring and celebrating registered
nurses throughout Central Florida for
making a difference in the lives of

their patients, patient families and
cowaorkers.

150+ ATTENDEES

oG

v i X
. 'ﬁf‘..,f},“. .

AUDIENCE SNAPSHOT
Healthcare Workers

Community Business Leaders
Professionals & Executives

Local Families & Patients

TOP
WORK
PLACES

2022

SEPTEMBER 22, 2022
IN-PERSON

This event is a celebration of the area’s most
elite employers who create excellence and
employee engagement in the workplace. The
competition culminates with an event that
allows your business to meet and mingle with
winners. From exhibitor to sponsor, be
prepared to network.

1,000+ ATTENDEES

AUDIENCE SNAPSHOT

> Professionals & Executives

> HR Professionals

» Community Leaders

PRIML.

OCTOBER 2022
IN-PERSON

Central Florida's premier active-adult and senior
living planning event. Making the most of the

years 50+ can be both an exciting fime of
change, but also a challenging time to navigate.
PRIME Online offers individuals and families a,
convenient, free comprehensive and interactive
future planning resource.

1,000+ ATTENDEES

AUDIENCE SNAPSHOT

> Active & Health-Conscious Adults
> Adults 50+ & Seniors
» Children of Adults 65+
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« THANK YOU

WE LOOK FORWARD TO HELPING YOU
GROW YOUR BUSINESS

Orlando Sentinel

MEDIA GROUP
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